
While he still refers to himseIf that way, 
the fantasy has become reality. And Trump's 
real estate empire is expanding. 

While some Wall Street analysts will still 
cringe at the prospect of buying bonds in 
Trump casinos (high interest payments have 
forced Trump's casino company into bank­
ruptcy twice), others are clamoring to get a 
piece of what Trump does best. 

Trump, who quit his CEO job as part of 
the post-bankruptcy reorganization of Trump 
Hotels and Casino Resorts and remains on 
the board of the new Trump Entertainment 
Resorts Inc., is busy developing high-rise 
condominiums. 

Trump and his privately held real estate 
empire can only expand by so much. 

That's why in recent years Trump has be­
gun to license his name to condo towers he 
didn't develop from scratch. 

One such project, the $700 million Trump 
Grande Ocean Resort and Residences near 
Miami, marked Trump's first foray into 
South Florida and his first partnership with 
regional developers Michael and Gil Dezer. 

The complex, located on Sunny Isles 
Beach, consists of a 372-unit condo-hotel 
called Trump International Sonesta Beach 
Resort that opened in 2003 and two nearby 
condo towers that were spawned by the ini­
tial success of the condo-hotel. 

The first is a 278-unit condo tower called 
Trump Palace, and the second is Trump 
Royale, a 391-unit condo tower scheduled to 
be complete by 2007. As of last year, units in 
Trump Royale were priced from half a mil­
lion to $25 million for some penthouse 
suites. 

The Dezers' condo-hotel was a bit of a 
gamble before Trump came along and 
boosted the project's price potential by some 
30 percent or more, said Wishna, who is fa­
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Developers feed off Trump's ever-growing 
fame. And customers end up getting what 
they believe to be a piece of the gold-plated, 
white-carpeted, jet-setting Trump lifestyle. 

As long as there are plenty of like-minded 
customers to go around, Trump will con­
tinue to embark on licensing deals that are 
still foreign to casino moguls, not to mention 
just about every other executive of a major 
U.S. corporation. 

Wynn Resorts' gift shop sells an eye-pop­
ping array of Wynn merchandise, from 
Wynn clothing to chocolate bars. But 
whether Wynn will end up selling his own 
cologne, as Trump has done, remains to be 
seen. It's also doubtful that any other execu­
tive besides Trump would go so far as to li­
cense a line of business suits and then wear 
them to his own meetings. 
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